
 

 

2015 Website Campaign for 

CHOOSE TO BE THE DIFFERENCE 

Local News Audience Focused Premium National 

www.fox59.com www.allrecipes.com www.abcnews.com 

www.indystar.com www.babycenter.com www.cheaptickets.com 

www.indychannel.com www.clarkhoward.com www.cnn.com 

www.wishtv.com www.huffingtonpost.com www.finance.yahoo.com 

www.wndu.com www.merriam-webster.com www.msn.com 

www.wsbt.com www.parenting.com www.usnews.com 

www.wwki.com www.parents.com www.yahoo.com 

 www.southernliving.com www.yellowpages.com 

 www.tvguide.com www.yelp.com 

 www.vh1.com www.youtube.com 
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